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Because of “unknown”, possibilities occur.
There are various “known” & “unknown” in
every design project. The duty of designers
is to discover possibilities to answer the
questions between “known” and “unknown”.
That is my belief for design.
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KELVIN HO

| hope to generate unique ideas from
possibilities in design, and create my own
visual language to communicate messages.
Design has no model answer, so it is a
complex wisdom with consideration on
functionality and aesthetic value. It is not
easy, but | love the moment when new
ideas pops out during the design progress.
They become origin of the possibilities.
The pursuit of possibilities becomes my
passion towards design.
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TOKEN OF FRIENDSHIP

PACKAGING & VISUAL MERCHANDISING
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The package and jewellery display is created for the
Chow Tai Fook - Token of Friendship Jewellery Series.
Applying the jewellery concept, the Macao souvenirs,
the design uses gift boxes and gift wrapping papers
as the visual elements to show a sense of blessing,
happiness and colorfulness.

MAIN TECHNIQUE = ZE H# 15
Packaging Design BEFET
Visual Merchandising | BEfmER
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GIFTBOX PACKAGE

The concept of packaging design is
inspired from giftbox. A ribbon-like
component and wax-stamp-like logo
is added on the lid of the package.
Moreover, the bottom is wrapped with
a customized TOF pattern. to present
a look of a premium giftbox.
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The design of logo is not included in the project

PORTFOLIO 2021
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Overview of package
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Care Blessing Happiness Gift wrapping paper
POSSIBILITY KELVIN HO - COMMUNICATION DESIGNER 2
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UNBOXING GIFT

Instead of using lid&base box or one-way-
opened box as the structure, the design
uses paired-lids box. When user opens
the box, two hands is needed. It creates a
richer experience of unboxing giftbox.

Apart from that, the seat for jewellery is
changable to enhance flexibility for sales.

PORTFOLIO 2021
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Inner structure of package
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VISUAL MERCHANDISING

Using the giftbox and wrapping paper
concept, the display has special forms
of jewellery seats. With consideration on
functionality and durability, grey velvet
matches golden jewelleries while PU is
for other components. Also, 3D printed
decoration is used.

MEDIA 1. Jewellery Package
2. Retail Display

YEAR 2020

CLIENT Chow Tai Fook Hong Kong

NATURE Company - Noiseless Design Ltd.
Art Direction: Esther Mok
Concept & Design:  Kelvin Ho

R AR &R Photography: Morris Lai

Details of display

PORTFOLIO 2021 POSSIBILITY KELVIN HO - COMMUNICATION DESIGNER
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BLESSING FROM CIRCLE

RED POCKET DESIGN
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Blessing From Circle is a campaign of 2020 Lunar New
Year for JEWELRIA. The design started from ideating
campaign concept. It uses the traditional "circle" in
Chinese, which means "gather", as theme. Different
blessing circle objects and traditional circle fans are
used as the key visual.

MAIN TECHNIQUE £ E# 15

Packaging Design GESE

Printing & Finishing | ElI&Z 0T
Motion Graphic REEB
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CIRCLE SYMBOLS

The concept of circle came from "Yuen",
meaning connection between people.
Four blessing symbols with the "Yuen"
concept is illustrated on the red pockets.
They are lantern, flower, firework and
coin. It is hoped that the receivers can
get blessed from the red pockets.

JEWELS JEWEL] JEWEL! JEWEL
15 1ee FIE N &8
Lantern Flower Firework Coin

PORTFOLIO 2021 POSSIBILITY KELVIN HO - COMMUNICATION DESIGNER
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Details of red pockets

EN |l T & PRINTING & FINISHING

ATEENESYHEPRNEERRER To present a blessing and celebration tone,
FEAFSSETEMT B R the red pocket uses gold foil with subtle

82 i o SN HE ] S5 P graphic. The outer package matches gold
BMBEE - HNEEAZERENEZF foil with metallic printing to create the

B TR RYALES R o shades of fan.
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B = E THE PALACE MUSEUM CULTURAL PRODUCTS AND SERVICES

JENEBEZ A

Inshop promotional video

MEDIA 1. Red Pocket
2. Motion Graphic

YEAR 2020
CLIENT Jewelria China

NATURE Company - Noiseless Design Ltd.
Art Direction: Esther Mok
Concept & Design: Esther Mok
Kelvin Ho
Photography: Morris Lai

PORTFOLIO 2021 POSSIBILITY KELVIN HO - COMMUNICATION DESIGNER
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HKSYU FINTECH INTRO

KEY VISUAL DESIGN
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Project is for HKSYU Fintech programme introduction.
The key visual uses 3D graphic to match with modern
and high-tech tone of programme. The miniature
shows a future world with huge influence of fintech.

MAIN TECHNIQUE £ E# 15
Publication Design | ENfI¥s%5t
Bilingual Layout BETEBER
3D Graphic MESEI G
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FINTECH WORLD

The alphabets in the keyvisual reveals
different areas of Fintech.They combines
and create a future world.

PORTFOLIO 2021 POSSIBILITY
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3D illustration
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MEDIA
YEAR
NATURE

PORTFOLIO

BACHELOR OF COMMERCE
(HONOURS) IN

FINANCIAL
TECHNOLOGY

g8 Z K2

HONG KONG SHUE YAN UNIVERSITY

1. Brochure
2020

Company - Noiseless Design Ltd.
Art Direction: Esther Mok
Concept & Design:  Kelvin Ho
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Internships

BERES

|
Arrange local interships from FinTech, insurance, wealth B
REmi R - EE RN EERMATFES

management or information technology etc companies :
= III]
i —

Join ” ASEAN Internship Scheme for Hong Kong
Higher Education Students” or other international

0 9 O internships programs for placement in overseas

2N TEREFHEREREEE S =N
AFEERSHEEMES

Co-supervision from teachers of Department of
Economics and Finance & supervisors of the workspace .
BREMREBRBIEABRMERES

Career in...
FhEER---

HEHEE
Preview of the pages

KELVIN HO - COMMUNICATION DESIGNER
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PACKAGE OF
MARS LUMOGRAPH

PACKAGING DESIGN

IERU B EREFEAEETF 5 Mars Lumograph
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STAEDLER is set as the simulated client of the project.
The project aims to design a functional package for
Mars Lumograph Pencils. Other than retail usage, the
package can work as a pencil holder and its
components can work as pencil extenders.

MAIN TECHNIQUE FF EH 15
Packaging Design | B#:%3
Visual Identity REFR
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MAIN VISUAL

The main visual uses pencil crumbs as a
metaphor representing the production of
artists. They combined with "Portrait" &
"Landscape", the two main subjects in
drawing. Moreover, the three different
pencil crumbs also shows three pencil
drawing methods: outline, hatching and
surface making.
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Overview of package
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#HEIERSE PENCIL EXTENDER

01
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Pull out one of the pencil stand

4

02
FHEERE  HRwma{EAMELERES

Flip the stand and use the bottom as an extender

KELVIN HO - COMMUNICATION DESIGNER
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MEDIA 1. Product Package
YEAR 2018
NATURE Individual

ERERER FEXABHHXIEAR
This is a simulated assignment

PORTFOLIO 2021

POSSIBILITY

PSTAEDTLER Mars Lumograph

MADE IN GERMANY

Mars Lumograph

VOIMEODTLER

AADE IN GERMANY

KELVIN HO - COMMUNICATION DESIGNER
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BRANDING & IDENTITY DESIGN
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The RooM restaurant & bar is an experiment to explore
new kind of style and turn them into workable concept.

The design includes various items. The design aims to
create a new form of weirdness.

MAIN TECHNIQUE £ EH 15

Branding Design mhEERE

3D Graphic S B
Typography
Packaging Design
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BRAND ESSENCE

The key visual merges worm hole and wine
glass. It means that people enters the bar,
as if they enter a worm hole and go into a
pleasant world far from the reality.

IR

Brand Logo

RE@OM

restaurant & bar

oE R E S — INOOY FHIL

NOoOoy IHL

MR

Brand Tagline

There is always
a room for alcohol.

EHIFEE - Eerie Sans
Custom Font - Eerie Sans

ABCDEFGHIFKLM
NOPQRSTUVWXYZ
abcdefghifklimn

opgrstuvwxyz

PORTFOLIO 2021 POSSIBILITY KELVIN HO - COMMUNICATION DESIGNER
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BERER
DUERBHE LS HRIEMRNES -
WINE BOTTLE & PACKAGE

Inspired from the key visual, the wine
bottle uses the special worm hole shapes.

PORTFOLIO 2021 POSSIBILITY KELVIN HO - COMMUNICATION DESIGNER
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Menu and coaster
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EEFHRE
Promotional key visual

1. Branding System
2. Package
3. Key Visual

YEAR 2021
NATURE Individual

PORTFOLIO 2021 POSSIBILITY KELVIN HO - COMMUNICATION DESIGNER
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PANDORA'S STUDIO

KEY VISUAL DESIGN
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The project aims to design key visual for event of City
Contemporary Dance Company. The concept of event
is bringing dancing to digital world. It allows audience
to watch a dancer live performance online through
digital devices as if looking into the Pandora's box.

MAIN TECHNIQUE x E# 15
Key Visual FHRERET

=

Typography | FEERET
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ILLUSION OF A BOX

The main visual uses multiple strokes to
create an illusion of a box. It lets audience
feel like overlooking to the dancer, who
is dancing in between digital devices.
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EAXLEERAR I The Studio,Freespace, Art Park, l mnma
EHRZHEEF West Kowloon Cultural District
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Preview of MTR advertisement

POSSIBILITY
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. username 14h

PANDORAS
—1JUDIQ

B2

The Studio,Freespace,Art Park,

West Kowloon Cultural District

I@ | Send Message

KELVIN HO - COMMUNICATION DESIGNER
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Instagram story
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MEDIA
YEAR
CLIENT
NATURE
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1. Key Visual
2020
City Contemporary Dance Company

Company - Noiseless Design Ltd.
Concept & Design:  Kelvin Ho

POSSIBILITY

The Studio,Freespace, Art Park,

West Kowloon Cultural District

KELVIN HO - COMMUNICATION DESIGNER
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MUKINO

BRANDING & IDENTITY DESIGN
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MUKINO is a start-up company selling anti-bacteria
products with Japan patented technology. The client
required that the visual identity of company can reveal
a "style of Japan", in order to create brand position
and attract their target audience.

MAIN TECHNIQUE £ E# 15
Branding Design mhEFE R
Packaging Design | &%t
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BRAND ESSENCE

Minimal, Clean and Purify is the three
main keywords for the visual identity.
EHIREFRR

‘MUKINO

# § o] L¥ /A

mELE
Brand Color Palette

Primary

| - '1IIn

Secondary

mhEFE
Brand Typeface

Title

B EEAS BLACK) FUTURA (soLp)
Content

%55%% g (Regular) Helvetica (Regular)

PORTFOLIO 2021 POSSIBILITY

EHBES
Supporting Graphic

—E{tER MUKINO HWEH TE-
RETEFEERSIUTR Bt
> EMEX Clo2 BBt

e

o Carbon Chloride is the key selling point of
Mukino product. Its chemical formula is

implied in the supporting graphic.

mEREE
lllustration Style

KELVIN HO - COMMUNICATION DESIGNER
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Product packages

PORTFOLIO 2021

2 3 B} 3 A K3 22 4t 1D

=]
*
5 |
£}
et
ﬁ
R 3
[§
B

POSSIBILITY

3 B K 2 a1

e il

e

IMEF

Brochure

YEAR

KELVIN HO - COMMUNICATION DESIGNER

CLIENT
NATURE

1. Branding System
2. Package
3. Brochure

2019
MUKINO

Individual
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HARVEST

EXHIBITION IDENTITY
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NRE - TE SRR AR RS LIEE TA
£ BERANES - MEERRNAT L RAE
WU SE - TR AR IR A OB o |

implies the meaning of that the scholars are ready to enter
their bright future as if the crops are ready for harvest.

MAIN TECHNIQUE F E# 15
Photo Montage | 85 &/
Key Visual FHRERET
Typography FRERET




THE WHARF ART SCHOLARSHIP SCHEME’'S GRADUATES JOINT EXHIBITION 2018
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ART CROPS

In the main visual, the carrot is coming out
from paper. It echoes the theme Harvest
and art exhibition. When looking into the
details, the carrots are constructed with
different drawing and painting media.

—

_ lew ol

1S3IANYVH

HT M 4
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8102

- EEEM
RESHMESEB . BE S MII
HInEEW/BR BEFHERBK
ZEWB/A BEEEAKLEBBA

%

DENNIS HUNG T8
HENRYSIU  WE®R
KIAN WONG %@Eﬂw

ROY WONG  Ff{hzt

BRUSHWORK MONTAGE

Oil paint brushwork creates carrot body;
Pencil lines creates the dents;

Marker creates dots on carrot;

Water Color creates carrot leaf.

€ Wharf ART @ wharf.art  #WharfArt
Enquiry &5f: +8522118 8008 art@harbourcity.com.hk
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THE WHARF ART SCHOLARSHIP SCHEME'S GRADUATT S
g

About the Exhibition
MRRE

o i Hong Kng Secondory Scho
Sipenssen £18 B IR
R arzEsH

HARVEST ¢

Yy

R

i AE—amuys .
IRl BT T
teelal “".m:;g’;msmumun!n?;:"ntmn,
BARER  Annpyng IR mﬁume;ﬁgf;;&
5 . e

11117y

-

AR 0K g,

i

A\ e |
3 -4

ROY WO! NG

£ fh &k

SCHOLARSHIP RECIPIENT IN 2014
201445 RB2EE

‘GRADUATED FROM

Central Saint Martins, University of the Arts
London in the United Kingdom with a
Bachelor of Arts (Hons) degree in Fine Art
SEAT AR PRI E T 8RR R
R) B8 {0 — RRARIZN R

ONOM AOH

been working for an archive
and also taking part in

y
he believes that creating art s in nature similar
to writing diaries.

== EPIRRELS - —TITE 7R 609 X
RUAE » SEEYERBIHIRATIE © NS
AHRETM > ERIGHOTHABH—WDEH
MEVII - BB FBEAEE R AN
50 IR 5 NN t 2 M09 98 © EEA
AR R BIERIR A — MMt
RIFSASAHHBRBAT -

g mp

N

HARVEST

- H.b -]UE )ﬁg

@G NOvV

ERRE S MEDIA 1. Poster
2. Invitation Card

3. Display Boards
YEAR 2018

CLIENT Harbour City
NATURE Individual

Adaptation in exhibition

PORTFOLIO 2021 POSSIBILITY KELVIN HO - COMMUNICATION DESIGNER 30
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THE ANTI SUICIDE
GUIDANCE

INTEGRATED KIT DESIGN

RItRE—RIITHR EERSEERESES
HE % URBEERTEN W5|2H - 2#ti55] -
HLEBR EMBREFEMNEENITS -

The Anti-Suicide Guidance includes a set of design for
helping suicidal ideator to deal with and minimise their

suicidal thought. It is aspired that visual communication
can take a role to change user’s behaviour and thinking.

MAIN TECHNIQUE £ EH 15
Packaging Design BE8sT
Publication EFERET

Interactive Design | HE&st

Experience Design | B2ERER%

POSSIBILITY KELVIN HO - COMMUNICATION DESIGNER
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VISUAL IDENTITY

Swimming armband is used as a visual
metaphor implying the meaning of
“Learning of survival”. We use swimming
armbands to learn physical survival skills,
swimming, while we use The Anti Suicide
Guidance for learning mental survival skills.

B aHERE
Overview of package

PORTFOLIO 2021 POSSIBILITY KELVIN HO - COMMUNICATION DESIGNER
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PORTFOLIO 2021

SIGN HERE

POSSIBILITY

TRISES
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The vow works as the start of project. User
can inflate it to reveal content and sign on
it to promise not to commit suicide. The
interesting interaction can make the dull
and unpleasant vowing memorable. So, it
can result in a concrete self affirmation and
protective factor. When the users encounter
suicidal thought, the action on the vow and
the content can remind them to control
their condition.

KELVIN HO - COMMUNICATION DESIGNER
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Risk Assessment

PORTFOLIO 2021
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Emergency Help

POSSIBILITY

REEETE
Happiness Plan

EE
Daily Report

ERERN
TEREENERENREHEDTOAIEE
EBRMTHBCHNBERSE W
PRI B 2

PO {E £ R Thae D Bl 2 - BEF G
BESoRE)  BRMERREETE

DIGITAL APP

Digital application provides four main
functions, including Self-assessment,

Emergency help, Daily report & Happiness

plan. They can help us understand on our
suicidal thought, so as to observe, control
and change the thought.

X EHE MAIN INTERFACE

REBEFBELHE

Scroll to see past record

FR NI ARAR L

Show recent state

BEARBALE

Check todays’ record

BEARBEE
Check todays’ plan

RE)EE AR E

Scroll to see future plan

KELVIN HO - COMMUNICATION DESIGNER
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PHYSICAL SYMBOL

Physical symbol is a project helping us to
control our suicidal thought when having
severe thought influences our daily lives.
After wearing it, we can record the time
of thinking about suicide. 30 days without
suicidal thought is target of each project.
It can be used with the digital app.

100% .
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PORTFOLIO 2021

MENTAL GUIDEBOOK

Mental guidebook helps us to understand
and reflect on life lessons. It is essential for
minimizing suicidal thought. The publication
uses illustration with inspiring quotes to
trigger our thinking on life and suicide.

POSSIBILITY

MEDIA

YEAR
NATURE

1. Kit Set Package
2. Experience Design

3. App
4. Publication

2016
Individual

R S AN R

KAN TAI-KEUNG DESIGN AWARD

REHEB2018F R MB T R AR R
Project is awarded for KAN TAI-KEUNG DESIGN AWARD (Selection Award)

KELVIN HO - COMMUNICATION DESIGNER
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ELBHREEERER
OLD SHANGHAI STREET

AUGMENTED REALITY EXPERIENCE

DIERERARM EREFBENLEHEN =
ARG TR EREE  MF R R ERENER

BB « A AR T BB BRI R3] A JI0R « B S ERSTE AR ¥ stk

AY618 LigH E{LIER -

1E]
Using the techology of Augmented Reality, the old 4 .
Shanghai Street is rebuilt to let people easily imagine i-il ;_Ej
the old days for conservation purpose. Also, interesting ] ;
interactive experiece can attract people to take photos

as a promotion for 618 SHS.
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OLD STORES

The old stores from Shanghai Street are
reformed, including Wahseng Electrical
Store & Sunheng Bicycle Store. Through
referencing URA's studies, the classical
look and feel is shown.
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GRANITE PILLAR

The granite pillar preserved from the old
building has rich historical value.
Its multiple layers are increased through
years. The design aims to demonstrate
the layers for educational purpose.
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VIEW OF HONG LOK STREET

Hong Lok Street was a market selling
birds. Matching with the positions on
the illustration, the design showcases
numerous bird cages floating. People
can interact with the cages and take
interesting photos.
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reddot winner 2020

RETHEB2020F AL BhERFTHE (Brands & Communication)
Project is awarded for 2020 REDDOT DESIGN AWARD (Brands & Communication)
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1. Augmented Reality Experience
2020
Urban Renewal Authority

Company - Noiseless Design Ltd.
Creative Director: Christopher Lee
Concept & Design: F|y Chan

3D Modelling: Isaac Cheung
Kelvin Ho
Interface Design: Hung Chung
Morris Lai
[llustration: I\/Ieiyan Lee
Programme: Cherrypicks
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TMARK TOUCH

)8 Romantic | 8 Sophisticated

BREETHRER

Chow Tai Fook Jewellery Series Logo

ﬁ%'ﬂ]{ ) ngﬁ Ik Fun | BBl Dramatic

ZEXREIRETHR Typography For Dance Performance Key Visual

B Natural |

Selection Shop Logo
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/[%]-Zj KALOS #EiE Ornamental | %58 Sophisticated NANO GUARD H% Japanese-styled | % Corporate

/\N/N
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305 X NAN0 GUORD

RABHRTHRERIIFEE Chow Tai Fook Jewellery Series Logo R RE @R Food Cleansers Brand Logo
,2.@@, THE SPECTRUM =8 Classy | % Elegant Jlﬁiﬁ E1f7 Artistic | BB Experimental
REm R Jewellery Brand Logo ST ERTE Typography For Art Poster
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| am searching for possibilities. Am | possible?

CONTACT ME

TEL NO.
EMAIL
BEHANCE
INSTAGRAM

TOA ANV

KELVIN HO
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5989 8360
hei19961030@gmail.com
behance.net/hei1996103ef3f
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